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Purpose
The purpose of this video is to gain technological knowledge and experience by creating a commercial video Audio/Video Production class. As a part of the process, I gained the knowledge of creating a script, storyboard, planning, shooting, editing, and exporting video. Through experimentation, I learned the art of cinematography by using different camera angles to capture the audience’s attention and make them feel an integral part of the story. The team chose a product and researched the target audience in order to best communicate the need for this product or service.
Film is the masterful art of storytelling and is a great asset to society. I also learned how to use Adobe Premiere CC and other editing software to edit the commercial. Through the video production experience, students gain the skills of time management, organization, communication, photography, creativity, editing, and professionalism. The assignment allowed our team to gain knowledge that will benefit their future careers and life.

Description
This television advertisement for Pepsico's Pepsi Max beverage opens with three men on the roof of a house, one with a propeller attached to his back and wearing a helmet. The other two men are winding the propeller. Neighborhood children are watching from the street. One of the men asks the man with the propeller if he's ready and he says "no" and requests a Pepsi Max. As he takes a sip, the man is shown in a boxing ring sequence, sitting in the corner with a coach spurring him on. This gives the man with the propeller the courage to take off from the rooftop. He flies away from the rooftop with the propeller spinning, then returns and his two friends have to duck to avoid him hitting them. During the flight, the words 'Maximum taste no sugar' and an image of a Pepsi Max can appear on the screen. The commercial has a PG classification in programming viewed by the male 25 - 39 year old target audience.
NOTE: 
Purpose: Replace this with your projects purpose
Description: Replace this with a brief description of your video including target audience. Think of the back of a book cover. Ie scenario 
Delete this text box before printing





1

[image: notebook-tsa-title]Shot List

Reference https://www.techsmith.com/blog/shot-list/
	Script
/SB
Ref.
	Shot
#
	Interior
Exterior
	Shot
Type
	Camera
Angle
	Camera
Move
	Audio
	Location
	Subject
	Description of Shot

	1
	1
	Exterior
	WS
	Eye Level
	Static
	VO
	lake
	Paul and Son
	Paul and son are at the lake, fishing

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	




NOTE: 
Script: Complete this page before you start shooting to help you be better prepared for your shots. You may need to update this after you edit your video.
Be sure to include shot types, locations, characters, and dialogue. You may also include the time code from the finished video. You might need more than one page for the script.
Delete this text box before printing
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	Scene 1— Name of Scene and/or Location

	Shot
	Shot Description 
	Audio/Dialog

	1
	Shot Type:
Description:
	Music/Sound Effects:
Dialogue: 

	2
	
	

	3
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	Scene 2—Name of Scene and/or Location

	Shot
	Shot Description 
	Audio/Dialog

	9
	
	

	10
	
	

	11
	
	

	12
	
	

	13
	
	

	14
	
	

	15
	
	

	Scene 3— Name of Scene and/or Location

	Shot
	Shot Description 
	Audio/Dialog

	16
	
	

	17
	
	

	18
	
	

	19
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Equipment
· Canon Rebel T5i DSLR Camera
· Canon 18-55mm Lens
· TASCAM DR-60D Linear PCM Recorder
· Sony ECM-44B Omnidirectional Lavalier Microphone
· Shure VP64A Omnidirectional Handheld Microphone
· Saramonic 5.8Ghz Wireless Lavalier Mic System-3
· Sony Integrated Digital Wireless Bodypack Lavalier Microphone System
· Rode Boom Microphone
· Tripod Magnus VT-3000 Tripod System
· Cartonie F127 Focus HD Aluminum Alloy - 2 Stage Tripod
· 4K On-Camera Monitor
· MacBook Pro Laptop
· Rode USB Mic

Software
· GarageBand ’18 v10.3.1
· Microsoft Word 2018 for Mac
· Adobe Premiere Pro CC 2019
· After Effects CC 2019
· Adobe Audition CC 2019
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Music and Sound Effects:
Video Copilot. Video Copilot Designer Sound Effects. Murrieta, CA: Video Copilot 
Music: Adrenaline, Strip Club
Sound Effects: Explosions, punching, Monster Roar, Laser Canon, Ray gun
Garage Band ’18 (Vers. 10.3.1). Music Editing Software. Apple Inc. 2011. Mac OS X 10.13.6
Sound Effects: Earthquake, UFO Ambience, Camera Click

Video Editing Software & Effects:
Adobe After Effects CC (Vers. 15) Video Effects Software Adobe Systems Inc. 2018 Mac OS 10.13.6
Adobe Premiere Pro CC (Vers. 12.0) Video Editing Software Adobe Systems Inc. 2018 Mac OS 10.13.6

List of Cast and Crew:
	Director: name
Camera Operator: name
Editors: name
	Actors: name (role)
Writers: name
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